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Commercial Auto? Personal Auto?  

What Do I Need? 
By Sheryl Leonard  

It’s no wonder that we can get a little 
lost when dealing with the proper way 
to insure ourselves against liability and 
property damage claims that result from 
the operation of a vehicle, as there is 
definitely some gray area and overlap. 

What Are the Similarities? 

The similarities between the two types 
of policies mostly deal with the basic 
coverage they offer. You can expect to 
have liability coverage (including bodily 
injury and property damage) and will 
have the option to purchase physical 
damage coverage, in the form of com-
prehensive and/or collision. 

Physical damage coverage is not manda-
tory unless you lease your vehicle or got 
a loan to buy it. 

 

What Are the Differences? 

The main differences between these 
policies have to do with the “exposure” 
that is associated with the vehicle’s use. 
Commercial auto policies present a 
higher level of risk to the insurer. Why? 

Typically, business use involves a lot 
more drive time for a vehicle, as the car 
is being driven around (theoretically) 
throughout the day. The more you are 
on the road, the higher the chance of an 
accident. 

Think of it this way. Most of us wake up, 
drive to work, and then park our car for 
8-10 hours. The chances of causing an 
accident is quite slim while we are 
sitting in our cubicles at the office. 

Conversely, the real estate agent who is 
driving from house to house all day has 
a much higher chance of being in an 
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By Sheryl Leonard  

accident. 

Another major difference between 
these policies is how much liability cov-
erage you need. The bottom line is that 
you will likely need much higher cover-
age limits for a commercial auto policy 
than for a personal auto policy. 

Individuals and attorneys can smell 
blood in the water when dealing with 
businesses rather than individuals who 
cause accidents. 

Now let’s look at some of the basics for 
each type of policy to help you deter-
mine where you fit. 

Personal Auto Basics 

Most of us fit into this category. We buy 
a car simply to commute…whether it is 
to work every day or to the grocery 
store. The personal auto policy is de-
signed to “cover” us against financial 
losses we may suffer by causing an acci-
dent. 

You are, hands down, a personal auto 
exposure if your vehicle’s use fits this 
description. You should still read about 
what liability limits you should have if 
this is your “bucket.” 

It is important to note that personal au-
to policies usually allow you to let any-
one drive your car (with your permis-
sion), with the exception of the Broad 
Form policy. 

Perhaps you are not driving a school bus 
or transporting “oversized” loads on the 

freeway, but you’re also not driving to 
work and parking your car for 8-10 
hours per day. 

Perhaps you are in the “sales” industry, 
visiting multiple clients daily, or a con-
tractor/handy man, driving a one-ton 
pickup truck. 

These types of exposures may qualify 
for a commercial auto policy. However, 
many personal auto insurers offer 
“business use” coverage on a personal 
auto policy for a slightly higher charge. 
Think real estate agent more than con-
tractor for this though. If you have a sign 
and a ladder rack on your F350 Dually, 
you are likely a commercial auto candi-
date. 

Tip: If you are “commercial,” you need a 
commercial auto policy. Personal auto 
insurance policies have a Commercial 
Exclusion. If you try to “get by” without 
the proper coverage, a claims adjuster 
will sniff out your commercial activities 
and deny your claim outright…it’s not 
worth it. 

Commercial Insurance Basics 

This one isn’t that difficult to grasp. Of 
course, the 18-wheeler and cement mix-
er fit into this category. Additionally, 
companies that have multiple units, like 
a pool service company, would fall un-
der commercial auto. 

Commercial auto also offers coverage 
not available on the personal and busi-
ness use programs. For example, you 

can purchase “hired” and 
“non-owned” coverage on 
this policy form. 

Hired auto coverage would 
come into play if you “hired” 
other people to do some of 
the driving for your company 
(people who are not listed 

on the policy itself).  

The non-owned coverage part is de-
signed to insure you against financial 
loss from anyone who drives THEIR 
OWN vehicle while in the course of your 
business. This may be asking an employ-
ee to drive their own car to pick up pa-
perwork for you at another location or 
deliver the mail to the post office at the 
end of the day. If your employee causes 
an accident while driving their car for 
your company, you will certainly be a 
named party to the lawsuit. 

Additionally, the commercial auto policy 
offers several options to cover classes of 
vehicles. If you choose to cover only 
listed vehicles or only “owned” vehicles, 
you will not have coverage for the bor-
rowed or non-listed vehicles or trailers 
that you may be using. However, you 
have the option to cover “any vehicle”. 
This would allow a large company to 
avoid calling their agent every time they 
switched out a vehicle (think a fleet of 
200 trucks). Also, you can get coverage 
for forklifts and golf carts with this type 
of policy. Try getting coverage for a fork-
lift on your personal auto policy! 

Finally, substantially higher liability lim-
its are typically offered on the commer-
cial auto policy. Commercial risks are 
typically more dangerous, and compa-
nies usually have a lot more to lose than 
an individual. 

This is pretty complicated stuff, so be 
sure to consult an AgCom agent to dis-
cuss your exact operations and coverage 
needs. Saving a few bucks when you 
purchase your policy isn’t worth the risk 
of being on the hook for an uncovered 
claim.  

Article taken from: 
www.thetruthaboutinsurance.com 
written by Shuman Roy 
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Am I covered for… 
Usage-based driving? 
by Cheryl Ellis 

By now you have probably heard from your auto insurance 

carrier that they are giving something back to you due to the 

recent restrictions.  Each company has approached it in a dif-

ferent way at a different rate, but ultimately, the result is 

that you get a benefit from not driving during shutdowns.  

Maybe you got a one-time $50 payment, or a 10% refund, or 

a 5% reduction in your renewal premium — in any case, the 

customer wins! 

This may get you thinking about all of those usage-based ads 

you’ve seen recently.  The premise is simple: only pay for car 

insurance when you’re driving.  If I’m not driving because I’m 

working from home, why am I paying for insurance?  This 

very question has been answered long before the current 

crisis began. 

Many of our companies have had a usage-based option for 

years.  And now is the perfect time to add it to your current 

policy.  If 

you have a 

personal 

auto policy 

through Nationwide or Progressive, you can add this fea-

ture, receive an immediate discount and save up to 35% on 

your renewal!  Each of their programs are very user-friendly, 

take little effort, and only a teeny bit of tech knowledge to 

access (literally installing an app on your smartphone and 

signing in).  Our family enrolled in January and is tracking to-

ward a 28%-32% discount — with 6 vehicles and teenaged 

drivers on our policy, that is a major savings!  Not signing up 

for this option could be costing you hundreds a year. 

Also, some companies are adding usage-based rates to their 

commercial auto coverage including trucking.  Call our agents 

for details and to enroll. 

A lifelong learner and insurance 

professional, Cheryl loves to 

research and answer your insurance 

questions. Submit yours anytime. 

Am I Covered For…? 

Cheryl Ellis cheryl@agcomfinancial.com 

INGREDIENTS 
1 c flour 
1 1/2 tsp baking powder 
1/4 tsp salt 
5 large eggs, separated 
1 c sugar, divided 
1/3 c whole milk 
1 tsp vanilla 
1 (12 oz) can evaporated milk 
1 (14 oz) can sweetened condensed milk 
1/4 c whole milk 
 
For Topping: 
1 pint heavy cream for whipping 
3 T sugar 
1/2 tsp vanilla 
Ground cinnamon 
 

Preheat oven to 350 degrees. Spray 9x13 
pan with non-stick cooking spray.   
 
In a medium bowl combine flour, baking 
powder, and salt.  Separate the eggs into 
two bowls (whites & yolks).  Add 3/4 c sugar 
to the egg yolks and mix on high speed until 
yolks are pale yellow.  Add 1/3 c milk and 
vanilla and stir to combine.  Pour mixture 
over the flour mixture and stir gently until 
just combined. 
 
Use electric beaters to beat the egg whites 
on high speed.  Gradually add the remaining 

1/4 c sugar and beat until 
they form stiff peaks. 
 
Fold egg whites into the 
batter gently until just 
combined.  Pour batter 
into prepared pan and 
smooth into an even 
layer.  Bake for 35-40 

min or until a toothpick inserted in the center 
of the cake comes out clean.  Remove from 
oven and allow cake to cool completely. 
 
Combine the canned milks and 1/4 c whole 
milk in a medium bowl.  Once the cake has 
cooled, use a fork to poke holes all over the 
top of the cake.  Slowly pour all but 1 cup of 
milk mixture over the top of the cake, mak-
ing sure to cover.  Discard leftover milk mix-
ture. 
 
Refrigerate for at least 1 hour or overnight to 
allow it to soak up the milk.  Whip heavy 
cream, sugar and vanilla until spreadable 
consistency.  Spread over top of cake.  
Sprinkle ground cinnamon to finish. 
 
This cake is a huge hit at the office!  They 
want me to bring one in every week! - 
Amanda 
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Tres Leches Cake 
From Amanda Morales 

http://www.clipartbest.com/clipart-4TbK8xA7c
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Thank you, Cherokee!  We 

were able to collect a huge do-

nation to the Mid-Sioux Food 

Pantry at Saturday’s Cruise 

the Loop.  We loved partner-

ing with KCHE Radio, EXIT 

Realty, Pilot Rock Signs, and 

Cherokee Community Schools! 

Beef for Sale 
Available in 

quarters, sides, 

or whole.  First 

butcher date is 

Aug 25th.  

Contact Sheryl 712-368-2611 for details  

Ground beef 

only? Give us 

a call. 

Find your new favorite 

local business and up-

to-date information 

about their products, 

hours, and events.   

In our area,                

check out these hubs 

on Facebook: 

Holstein Chamber of 

Commerce  

Cherokee Chamber of 

Commerce 

Cherokee County UNITE 

https://www.facebook.com/holsteinchamber/
https://www.facebook.com/holsteinchamber/
https://www.facebook.com/CherokeeIowaChamber/
https://www.facebook.com/CherokeeIowaChamber/
https://www.facebook.com/groups/843190799533778/

