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No April Fools here 

By Sheryl Leonard  

Today is April Fools’ Day.  A day when 

friends and family play seemingly innocent 

“tricks” on you in an effort to either “fool” 

you or make you look like a “fool”.  This, of 

course, is all done in the name of fun.  But 

you may have been victim of an April Fools’ 

“joke” in the past that wasn’t so funny.  

When that happens, you 

lose faith and trust in that 

person. 

At AgCom Insurance Agency, 

we work tirelessly to make 

sure that you are never the 

victim of an unfortunate 

insurance April Fools’ joke on 

April 1st or any other day of 

the year! 

Insurance can be very con-

fusing and difficult to under-

stand.  What coverages do I need?  What 

are my uncovered risks?  How much do I 

need?  Is the coverage and service afforded 

worth the premium cost?  What should I 

carry for a deductible?  What if…?  The 

questions are endless. 

We think that it is very important that you 

understand the risks, the need and 

the exclusions of your insurance re-

quirements.  That is why we take the 

time to meet with you and provide 

the education needed to help you feel 

comfortable with your decisions.   

The very first policy that I ever wrote 

was a small auto policy.  The young 

man with a new baby and wife had 

just purchased a used car and was 

simply looking for a best price.  When 

I began to ask the most basic ques-
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tions about the coverage he may need, it 

was quickly apparent that he did not know 

enough to make a good decision regarding 

this policy.  “What is liability?” he asked, “no 

one ever told me.”  He didn’t understand 

what comprehensive and collision coverages 

were.  He didn’t understand what an SR-22 

was, just that he needed it.  He didn’t under-

stand how the deductible worked.  All he 

really understood was that auto insurance 

was required and it was difficult to make the 

car payment and premium payment each 

month.  I spent time educating him about 

what he was purchasing and why it was an 

important risk tool to have.  He was, and 

remains today, very grateful that I thought 

he was important enough to teach him what 

he needed to know to not get “fooled” when 

it comes to purchasing auto insurance.  To-

day, I am his “go-to expert” when he has a 

question about what is covered or not cov-

ered. 

When his wife had an accident late last year, 

we worked through the claims process right 

alongside them.  There were no “April 

Fool’s” moments because we made sure that 

he understood how his policy worked and 

what his policy covered.  We made a friend 

and client for life! 

Let AgCom Insurance help you avoid insur-

ance-related April Fool’s jokes.  Give us a 

little of your time and the reward of better 

understanding and trust will be work it. 

May all your April Fools’ jokes be fun! 

Sheryl sheds light on crop & 

farm concerns from a farmer’s 

perspective. AgCom is also a 

Farm Certified Agency for Nationwide 

Sheryl Leonard sheryl@agcomfinancial.com 

Crop & Farm 

https://www.facebook.com/AgcomInsurance?fref=ts
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Confession time.  My dear husband has be-

come a major fan (read Netflix binge-

watcher) of The Walking Dead.  This popular 

show came highly recommended by some 

dear friends of ours.  Many dear friends on 

different occasions.  I watched one episode 

and just couldn't get past the sound the 

“walkers” make when they are walking to-

wards their next “victim.”  It is the stuff of 

nightmares.  But, being the insurance nerd I 

am, it got me to thinking...am I covered for 

the zombie apocalypse? Seems like an ap-

propriate question on this, the day of Fools. 

Now, I’m all about being prepared.  I don’t 

have a complete apocalypse kit in our home, 

but do hoard some necessary items in case 

of blizzard or total mayhem.  I do have a 

shelf of toilet paper, water and canned 

goods ready in case of emergency.   Perhaps 

that will make our home a destination of 

choice for the living and undead alike.  May-

be I shouldn’t tell people I have supplies.  

Please keep my secret when the zombies 

arrive. 

At least in the case of the Walking Dead, the 

story shows people surviving by grabbing 

abandoned cars and taking over vacant 

homes, boarding them up against zombie 

attack.   

Great news!  Your insurance covers any loss 

caused by “riot, civil commotion or vandal-

ism”!  I think a crowd of zombies coming 

after you certainly counts as a riot.  It is defi-

nitely an act of vandalism when the spray 

paint comes out marking your home as safe 

or dangerous.  Both of these are included 

even in the basic coverage on your most 

basic policy.  Unfortunately, you will have to 

contact your agent and insurance company 

to file the claim and hope that at least some 

of their claims adjusters haven’t yet suc-

cumbed to the zombie virus.  You also have 

to be sure your home doesn’t qualify 

as a vacant home nullifying your 

coverage.  If your home has been 

vacant for over 60 days, your 

claim may not be paid.  (This is 

true even if there are no zombies, 

so be sure to check on 

Grandma’s homeowner’s policy if 

she has moved to assisted living 

or is in the hospital for an ex-

tended stay.  It needs to be noted 

if the home is unoccupied or vacant.  This 

could result in increased premiums because 

of the increased risk for damage, but that is 

far better than losing the home or her pre-

cious belongings and being denied a claim.) 

If you find your home destroyed because of 

zombie riot or human vandalism, please call 

us with your claim.  I will still answer my cell 

phone (if it works) and try to file your claim 

from my safe basement.  If the adjuster 

comes to your door and behaves suspicious-

ly like a “walker”, please don’t let them in.  I 

simply won’t be able to help you once you 

have joined the undead.  

One of our companies, Acuity, made a video 

last year about the best place to work.  They 

are willing to continue working there even if 

they are zombies!  Watch it on their 

YouTube channel here:  ACUITY Zombie 

Apocalypse.  Have fun fooling today! 

 

Am I Covered for… 

Zombies? 
by Cheryl Ellis 

A lifelong learner and insurance 

professional, Cheryl loves to 

research and answer your insurance 

questions. Submit yours anytime. 

Am I Covered For…? 

Cheryl Ellis cheryl@agcomfinancial.com 

Mix up your favorite meatloaf recipe.  Di-
vide into 12 portions and place in cupcake 
wrappers in a muffin tin.  The aluminum 
ones work best for this trick.  Bake as usu-
al (reducing baking time accordingly).  Top 
with a swirl of mashed potatoes using a 
frosting bag & tip.  Use food coloring to tint 
the mashed potatoes if you’re feeling es-
pecially tricky.  Half of a cherry tomato on 
top will complete the ruse. 
 
 
 

My girls still remember the April Fools’ Day 
that I served “dessert first”.  Their first sniff 
tipped them off that this was no ordinary 
cupcake.  I also surprised them with 
“lemonade” — lemon Jell-o complete with 
a straw made in clear cups.  What fun!  -
Cheryl 

Serving Above 

the Rest  

~AgCom   

Insurance 

Meatloaf “Cupcakes” 

https://www.youtube.com/watch?v=GWNXx0rByHk
https://www.youtube.com/watch?v=GWNXx0rByHk
http://www.clipartbest.com/clipart-4TbK8xA7c
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Gray Eyes 

by Sara Teasdale  

 

 It was April when you came 

The first time to me, 

And my first look in your eyes 

Was like my first look at the sea. 

  

 

We have been together 

Four Aprils now 

Watching for the green 

On the swaying willow bough; 

 

Yet whenever I turn 

To your gray eyes over me, 

It is as though I looked 

For the first time at the sea. 

Mark Leonard of AgCom Financial shares this important article from 

C+S Digest Road Warrior: 

It’s time to stress-test your farm business financials 

By David Kohl  

What's happening with your agricultural 

lender? Well, state and federal regulators 

continue to intensify the scrutiny of loans 

and the total agricultural portfolio. With 

commodity prices falling and more negative 

margins, lenders are now asked to “stress 

test” your financial conditions as well as 

their agricultural portfolio. Let’s examine 

what is involved in “stress testing” and what 

may be yet to come.  

In regards to projected cash flows, 

producers must develop “stress 

testing” measures for income and 

expenses.  Separately, stress test 

your revenues up to 10 percent 

lower, and expenses up to 10 per-

cent higher. In some cases, 5 per-

cent may be sufficient if you can 

demonstrate the ability develop 

and execute a risk-management program, 

both on the revenue and expense side. The 

key is a past history of executing a risk-

management program. This trend must be 

documented. Additionally, while stress 

testing, include rising interest rates on any 

variable rate credit, up to 1 percent.  

Another area to stress test is working capi-

tal, which is current assets minus current 

liabilities. Then, divide this number into the 

total revenue or expenses. Closely monitor 

this percentage for rate of decline, particu-

larly if you exhibit negative margins. Next, 

divide the negative margin into working 

capital to determine the burn rate. The re-

sulting number represents how many years 

it will take to burn through your working 

capital, or financial shock absorber, as I call 

it. Burn rates of 2.5 or higher represent a 

stronger situation because there is enough 

time for corrective strategies to be imple-

mented.  A rate under 1 indicates a sense of 

urgency with fewer options.    

Next, be prepared for your lender to stress 

test your asset values. Expect 20-50 percent 

lower values on machinery and equipment, 

and 10-30 percent declines on livestock. 

Depending on your local conditions, land 

values will most likely be assessed 10 to 25 

percent lower than current value to de-

termine the strength and resiliency of 

your balance sheet equity. 

Another shock test of the 

financials is the ability to 

document your assets, 

which includes serial num-

bers on machinery or iden-

tification tags on livestock. 

In addition, more oversight 

will be applied to your lia-

bilities such as open ac-

counts and credit cards 

along with written agreements and con-

tracts with agribusiness firms or other indi-

viduals. 

Producers with larger operations should 

also expect more scrutiny. Why? Well, 

portfolio concentration and third-party, in-

terconnected risk could quickly lead to over-

exposure for your lender or institution. 

These types of risk will be watched close-

ly.  Remember, in the 1980s debt was dis-

persed over the entire agricultural sector. 

Today, 63 percent of farm loans involve only 

10-12 percent of producers.    

The other side of the ag lender desk is a 

completely different world. The agricultural 

industry, as a whole, presents risk and possi-

ble overexposure for lenders and institu-

tions that are not extremely careful. Howev-

er, “stress testing” will not only help your 

situation with a lender, it will also better 

demonstrate the areas and levels of risk in 

your own business.  As a producer, you need 

to be prepared and proactive! 
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http://www.cornandsoybeandigest.com
http://www.cornandsoybeandigest.com

