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Insurance is a service business. But what 

does that mean? Here at AgCom Insur-

ance Agency, we place a high priority on 

service. Anyone can sell an insurance poli-

cy but that is not what we are about. We 

sell protection and that protection need is 

unique to each customer. Service is tailor-

ing a policy to meet that unique need 

whether it is an auto, home, farm, life, or 

business that needs protecting. Our cus-

tomers appreciate the time we take to 

get to know their situation or business 

and identify the risks associated.  

The only time this really matters is at the 

time of a claim. We feel confident that in 

the event of a claim, our customers are 

well-protected and will survive without 

the potential financial hardship. Service is 

being there with you throughout the 

claims process. We encourage our cus-

tomers to call us first. We will submit the 

claim when we can and walk you through 

the entire process. Service is 

making sure you know what to 

expect and when to expect it. 

We are there to answer all your 

questions and if we don't know 

the answer, we will get the an-

swer quickly.  

Sheryl sheds light on crop & farm 

concerns from a farmer’s 

perspective. AgCom is also a Farm 

Certified Agency for Nationwide Ag.  

Sheryl Leonard sheryl@agcomfinancial.com 

Crop & Farm Expertise 

AM I COVERED FOR...MY DEATH 20 

YEARS FROM NOW? 

Our monthly discussion focuses on one 

coverage on the minds of 

our customers Page 3 
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Service is not just talk here at AgCom In-

surance. We believe that actions speak 

louder than words. You may have driven 

Highway 59 and observed our crew of 

employees, relatives and friends picking 

up trash in the ditches. We recently 

adopted 2 miles of highway north of Hol-

stein. Other community service projects 

include farm safety and education field 

trip for local 3rd and 4th graders, Feed 

the Farmer, Farmer Breakfast, delivering 

"Harvest Heroes" snack packs to local 

farmers during harvest, library fundrais-

er, supporting the local Community Thea-

tre, and Kinderfest.  

We are proud of our communities. We 

are also proud of the service that AgCom 

Insurance Agency has provided to those 

who live in our communities. If you aren’t 

getting “Service Above the Rest” from 

your agent, please consider giving us a 

chance to earn your business and serve 

you. 

 

What is Service Above the Rest? 
By Sheryl Leonard  

Cont’d from pg 1 

Limousin Meat   
Quarters & Sides      

for sale 

Contact Sheryl for details and 
availability. 712-368-2611 

3 cups cooked & mashed sweet potatoes 
(Boil whole for about 45 min or until tender, 
then peel & mash.) 
1 cup sugar 
2 eggs 
1/3 stick butter 
1 tsp. vanilla 
1/2 c. milk 
 
Mix to-
gether 
and pour 
into 
greased 
casserole 
dish.  
 

Topping: 
1 c packed brown sugar 
1/3 c. flour 
1/3 stick butter (melted) 
1 c chopped pecans 
 
Melt butter, add other ingredients and mix 
well.  Sprinkle over soufflé.  Bake at 350 
degrees for 35 minutes or until edges bub-
ble . 
 
We have this for every Thanksgiving and 
Christmas and any other excuse to make it.  
I think I may be dis-owned by the family 
(even the in-laws) if I showed up to a cele-
bration without this dish! -  Cheryl 

Serving Above 

the Rest  

~AgCom   

Insurance 

Sweet Potato Souffle 

     

Pictured is the “crew” that helped with our 

fall clean-up.   The crew of 13 included Sheryl 

Leonard; her daughter, Erin Leonard; and 6 

of Sheryl’s grandchildren along with Cheryl 

Ellis; her father-in-law, Dan Ellis; and 3 of 

Cheryl’s children.  It was a fun time to be 

outside enjoying the fall weather and making 

our county more beautiful in the process. 

     

https://www.facebook.com/AgcomInsurance?fref=ts
http://www.clipartbest.com/clipart-4TbK8xA7c
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An acquaintance asked me this week: if I get 

20-year term life insurance, does that mean I 

can buy another policy at the end of the 20 

years? The answer is "yes" if you are still in-

surable but only if you can afford it. 

To purchase $500,000 in 20-

year level term life coverage at 

age 30 is $20-25 a month for a 

person in good health.  To get 

$500,000 in 30-year term will 

run about 40% more or $30-

35/month. 

You must consider your current 

needs and future needs.  Cur-

rent needs: financial planners 

recommend no less than 10 

times your annual income in life insurance 

coverage, more if you have significant 

debt.  The idea is that with the amount pur-

chased in life insurance, your family could pay 

off any immediate debt and invest the re-

maining lump sum.  The ideal then would be 

to live off the interest only on that lump 

sum.  CNN reported median family income in 

the US at $53,981 in 2014.  (see full report 

here)  For simplicity, I rounded down to 

$50K/year to focus the discussion on an as-

sumption of a $500,000 policy. 

Future needs: Where will you be in 20 years 

or 30 years?  Even if you just had a baby, her 

need for your income will drastically be re-

duced (hopefully to nothing) by the time she 

is 30 years old.  If you have a solid financial 

plan for retirement, you should have quite a 

nest egg in the next 30 years that would pro-

vide for your spouse's needs. Perhaps you 

have eliminated the need for life insurance 

coverage. 

But, let's say you want or need life 

insurance at age 60 after your 30 

year term policy expires.  To purchase 

another 20 year, $500,000 policy at 

age 60 will cost $170/mo for a woman 

or $270/mo for a man.  Today.  In to-

day's dollars.  This also assumes that 

you never started smoking, that you are 

still in "super preferred" health, with 

excellent height-weight ratio and no diag-

nosis of life-threatening illness.  You may 

want to seek another life insurance plan 

(which we can explain)...or find a time ma-

chine so you can change your saving habits 30 

years ago. 

Excuse me a moment 

while I step on my soap-

box to say: There is abso-

lutely no excuse for any 

healthy person at age 30 

to not have some life in-

surance in place.  Yes, it 

might take a couple of 

hours of your life to apply 

and possibly go through a 

paramedical exam.  Yes, it might cost you 

about the price of 2 large pizzas a month to 

purchase it -- and I'm not talking about 

that fancy cheese-in-the-crust stuff either.  If 

there is anyone on the face of this planet you 

care about and would like to leave a financial 

legacy for in the case of your death, this is the 

cheapest and most effective way to do it!  If 

you don't have a spouse or children, leave it 

for your nieces and nephews; leave it to your 

church; leave it to your favorite college sports 

team; it doesn't matter, just get some in 

place.  Today. 

Life insurance is truly one of the best buys in 

the marketplace today.  Although it sounds 

like a sales pitch, life insurance is truly the 

cheapest it will ever be for you today.  It is 

better to buy life insurance 10 years too early 

than a day too late. 

Am I Covered for… 

my death 20 years from 

now? 
by Cheryl Ellis 

A lifelong learner and insurance 

professional, Cheryl loves to 

research and answer your insurance 

questions. Submit yours anytime. 

Am I Covered For…? 

Cheryl Ellis cheryl@agcomfinancial.com 
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The staff at the AgCom Offices: Deb Gross, Cheryl Ellis, Sheryl Leonard, Mark Leonard 

AgCom Insurance, AgCom Financial  & Leonard Limousin invited the Ridgeview 3rd graders out to the farm for Farm Safety Day.  

We’re on the web!   

Our new website is under con-

struction but went “live” last 

week.  Please go check it out 

at www.agcominsurance.com!  

We currently have links to all of 

our social media outlets and 

an archive of past issues of this 

newsletter, “Growing Above 

the Rest”.  Watch for more in-

formation coming soon as we 

develop this valuable piece of 

communication.  While you’re 

there, please try out the 

“contact me” form on the front 

page & let us know what you 

think of the website or our Ser-

vice Above the Rest. 

http://www.agcominsurance.com/

