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SURVEY TIME! 

We need your help to be better! 

 

by Sheryl Leonard 
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AM I COVERED FOR...MY DRONE? 

Our monthly discussion focuses on one 

coverage on the minds of 

our customers Page 3 
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Annual Crop Update  

and Customer Appreciation Meeting 

Thursday, Jan 7th, 6 pm 

Boulders Inn, Holstein 

Join us for dinner, prizes and info 

RSVP Code N-002                                                     

for a chance to Win a trip to Las Vegas! 

Photo by Carl Wycoff 

http://www.agcominsurance.com/
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AgCom Insurance Agency 

Who Are We? 
By Sheryl Leonard  

 

Recently our staff has been collabora-
tively working on a mission statement 
for AgCom Insurance Agency. A mission 
statement should tell others who we are 
and what we do in just a few words. Not 
an easy task to get so much said in just a 
sentence or two. But several key words 
kept coming up over and over again 
from our team. Protect. Personal. Team. 
Serving. Best. Value. 

AgCom Insurance is a family-owned 
agency. Our staff is also a “family”.  We 
collaborate, support and encourage each 
other. And we understand that each 
family is unique with unique needs.  
AgCom Insurance Agency is in the busi-
ness of protecting others families’ as-
sets. That means we will customize your 
insurance coverage to meet your fami-
ly’s unique needs. Our team of agents 
will take the time to get to know your 
situation, determine your goals, review 
current policies to identify potential cov-
erage gaps, and then create the policy 
that will best protect your valuable as-

sets. Since we are an independent full-
lines agency we have the ability to shop 
with many companies to offer the best 
protection for the best value. There is no 
need to have insurance policies with 
more than one agency. No matter what 
assets you are protecting; autos, home, 
life, business, long term care, we can 
provide that protection right here in our 
agency.  

Just as family members can be brutally 
honest with each other, our team of 
agents will be that honest with you re-
garding the risks that you have and the 
decisions you make regarding protection 
against those risks. Education is so im-
portant when it comes to insurance. It is 
confusing and sometimes complicated. 
You need to understand what you are 
purchasing and how it will work to pro-
tect your family. Do you really know 
what protection you have and how those 
policies actually work in the case of a 
claim? Do you know for absolute certain-
ty that your assets are protected? 

Insurance is a “service” in-
dustry. It is not a “product” 
industry.  

AgCom Insurance Agency is 
unique in that we work as a 
team of agents to provide 
the best education, the best 
service, and the best experi-
ence that you deserve. With 

Cheryl and Sheryl working each case to-
gether you will have almost unlimited 
access to a knowledgeable agent who 
can address your concerns or needs im-
mediately. We freely provide cell phone 
numbers so that either one of us can be 
reached at any time. If you have ever 
tried to get through a claim situation 
without the help of your agent then you 
now know the value of having an agent 
or agents who are there to serve in that 
capacity. You shouldn’t have to call the 
company to submit your own claim. You 
shouldn’t have to wonder when you will 
hear from an adjuster or who that ad-
juster will be. You shouldn’t have to 
wonder what to expect or what comes 
next in the claims process. That is what 
we do for you. We will be with you from 
start to finish! What is that worth? 

AgCom Insurance Agency 
exists to make a difference 
in individual lives by secur-
ing protection from finan-
cial hardship for their fami-
lies, businesses, and proper-
ty due to catastrophic 
events while providing ex-
ceptional service. 
 

Sheryl sheds light on crop & farm 

concerns from a farmer’s 

perspective. AgCom is also a Farm 

Certified Agency for Nationwide Ag.  

Sheryl Leonard sheryl@agcomfinancial.com 

Crop & Farm Expertise 

https://www.facebook.com/AgcomInsurance?fref=ts
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The gift of the 2015 holiday season is un-

doubtedly the drone.  Drones (or 

UAS...Unmanned Aircraft System) are fun and 

becoming more affordable every day.  I know 

there was one unwrapped at our home this 

Christmas, so, Am I Covered? 

The honest truth is, we just don't know for 

sure.  Too few claims have been made for 

insurance companies to develop a standard 

policy.  The likely scenario is that any damage 

caused by a drone would be treated like any 

other "toy".  Remember throwing a baseball 

through the neighbor's window?  Your home-

owners' liability coverage kicked in and you 

had coverage.  So far, the small "toy" drones 

are being treated the same way at claim time.  

However, 2016 is being described as a 

"defining year" by the Con-

sumer Technology Associa-

tion because so many are 

being sold.  Stay tuned as 

we watch it change... 

Another consideration is 

operating it legally.  The 

FAA (Federal Aviation Ad-

ministration) started re-

quired online registration 

for any drone weighing 

over 0.55 lbs but under 55 lbs on Dec 21st, 

2015.  If you are unsure about the weight of 

your drone, take it to the post office scale.  

(Remember 2 sticks of butter are half a 

pound...if it weighs less, no need to register.) 

There is a ton of information at the 

FAA website that need not be re-

peated here, so please check it 

out:www.faa.gov/uas/

registration/ . 

Where it becomes a major cover-

age issue is if your drone is not just 

for hobby use, but used commer-

cially.  It will be up to the carriers 

to define "commercial use", but 

here are some examples of 

commercial use.  You take 

photos of acreages and sell 

them to the owners.  You 

take photos of a house for 

sale, then post it on your real 

estate website.  Although the 

jury is still out on this for 

sure, use of a drone to check 

crops or cattle could be con-

sidered commercial use on 

the farm.   If you are using a drone for any 

commercial application, please check with 

your agent to be sure the liability coverage is 

there. 

Am I Covered for… 

my Drone? 
by Cheryl Ellis 

2 c Peanut Butter 
½ c Butter, melted 
4 c Powdered sugar 
3 c Rice Krispies 
 
Topping 
4 c Chocolate Chips 
¼ c Shortening 
 
You can add Paraffin wax shavings-helps 
with the setup of the chocolate covering. 
 
Mix together the ingredients.  Form into 
balls.  Chill in refrigerator.  Dip balls in 
chocolate topping.  Put back in refrigerator 
to set chocolate.  Store in a bucket in re-
frigerator or in a cool spot. 

 
 
 
 
 
 
 
 
 
 
I double this because you can’t just eat 
one and we have 6 people who love choc-
olate and peanut butter! –Deb 
 

Serving Above 

the Rest  

~AgCom   

Insurance 

Crispy Chocolate Balls 

A lifelong learner and insurance 

professional, Cheryl loves to 

research and answer your insurance 

questions. Submit yours anytime. 

Am I Covered For…? 

Cheryl Ellis cheryl@agcomfinancial.com 

http://www.faa.gov/uas/registration/
http://www.faa.gov/uas/registration/
http://www.clipartbest.com/clipart-4TbK8xA7c
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Check out “Is it good to be a farmer?” 

by David Kohl published by Corn + Soy-

bean Digest here.  A tough economy 

brings some tough questions.  

Some other thoughts from Mark for 

your new year: 

Grain marketing is an activity that 

needs to be planned.  Failing to Plan is 

the same as Planning to Fail 

 

 

The cure for low prices is low prices, 

just as the cure for high prices is high 

prices.  Production will adjust to meet 

demand and return to sustainable 

price levels for producers and end us-

ers. 

Farming and losing money is nothing 

more than really expensive entertain-

ment.  Not all things are within the pro-

ducer’s control, but many are and those 

things determine the level of success 

achieved. 

A leader in agricultural and 

commercial lending, Mark 

shares his perspective on the 

current markets and trends. 

Banking News 

Mark Leonard mark@agcomfinancial.com 

Recommended Reading 

From Mark Leonard 

We need your 

feedback! 

Please click on the 

link below for a 

quick 8 question 

survey to let us 

know how we’re 

doing.   

https://www.surveymonkey.com/r/KBZW9KR 

http://cornandsoybeandigest.com/blog/it-good-be-farmer?eid=forward
https://www.surveymonkey.com/r/KBZW9KR

